
Modern Comfort Mixed with 
a Northwest Aesthetic in the 
Heart of Spokane Valley

Coastal Charm Meets

Modernity in Brunswick
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Located in Spokane Valley, a sweet spot between the rugged PNW outdoors and city 

amenities, our client needed to reposition and rebrand their newly acquired community. 

We started with the name. Something memorable and distinct that avoided the typical PNW 

tropes of mountains and trees but captured the nature of the discovery and the comfort and 

convenience of a modern community. Trillium, named after the iconic 3 petal flower common 

in the area, felt like the perfect balance of nature and modern style. With a name chosen, 

we got to work on delivering a brand narrative, a logo, and a visual language that elevated 

Trillium above its competitors and helped it stand out as a premium choice for renters in 

Spokane Valley.

O V E R V I E W
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L O G O

Our logo design was inspired by iconography 

and imagery from the natural landscape, 

starting with the diamond shape icon. A 

common shape in visual language of natural 

parks, it introduces ideas of exploration, 

adventure, and discovery.

The wordmark is clean, while details in the 

type give it a charming and casual personality. 

The lockup of the icon and type reads like a 

modern take on a traditional badge.
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B R A N D  N A R R AT I V E

Welcome to a fresh take on apartment living that doesn’t sacrifice 

neighborly vibes for upscale frills. Our resort-style amenities, state 

of the art-fitness center, and full-service onsite bar and restaurant 

are made for perfecting that ‘staycation everyday’ lifestyle, and 

downtown’s gems are just minutes away. When you venture out for 

work and play, you’ll love how close we are to the area’s top attractions 

and employers. From unique dining and eclectic retail to the natural 

wonders in our backyard, this is the ideal place for letting the area’s 

many charms find you. Think of us as your own little contemporary 

oasis in the heart of liveable, loveable Spokane Valley.  

THIS  IS  L IV ING WELL , 
AND THEN SOME .

Our narrative and taglines capture the personality of the brand mixing themes 

of modern luxury living with friendly comfort and convenience and the active 

and adventurous lifestyle available to residents.
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TA G L I N E S

B E  C H A R M E D.

W H E R E  S P O K A N E  VA L L E Y  L I V I N G  

G E T S  N E I G H B O R LY.  

C H A R M I N G  VA L L E Y  L I V I N G  

W I T H  A  L U X E  T W I ST.
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LO G O  G U I D E L I N E S

|   LO G O  G U I D EP G  2

M O O D  &  S T Y L E

Trillium is modern style mixed with a Northwest aesthetic. It is 
youthful and vivacious inspired by lifes enjoyments and natural 
wonder. It easily transitions from comfort to adventure. All while 
creating the feeling of home.
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I C O N

In a few cases the icon can be use without 
the wordmark but only in specific cases 
where the community name is identified 
in other ways. The icon should never be 
modified or recreated.
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B R A N D  P O S I T I O N I N G
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L O G O  ( P R I M A RY )

The primary logo is available in both 
horizontal and vertical lockups.

The logo should not be modified or 
recreated. Different colorways, color modes 
and file formats have been created to cover 
all uses and applications.

V E RT I CA L

H O R I Z O N TA L
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C O L O R WAY S

*

The logo was designed to be flexible when it 
needs to be. A number of colorways, color 
modes and file formats have been provided 
to cover almost all practical uses of the logo.

Colorways include 2-color (black and gold), 
2-color (silver and gold)*, black, and white.

Color modes include:

CMYK - should be used for almost all print 
applications

RGB - Should be used for almost all screen 
application

Spot - Should be used when printing in spot 
color or when vendor needs it for color 
matching purpose.

Alternate Color - A 2-color version using 
white text with a light blue symbol to use   
on dark backgrounds when possible.

B L AC K

2 - CO LO R 2 - CO LO R  A LT E R N AT I V E

W H I T E
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L O G O  C O L O R S

When using the correct logo these colors are 
already embedded in the file but if needed 
pictured right are the color formulas for 
different color modes.

L I G H T  B L U E

P M S  5 5 03  C

C 4 4  M 1 1  Y 1 6  K 0 0

# 9 4 B 8 C 7

D E E P  B L U E

P M S  539  C

C 1 0 0  M 43  Y 0 0  K 83

# 0 1 2 73 E

Trillium is a modern style mixed with a 

Northwest aesthetic. It is youthful and 

vivacious, inspired by life’s enjoyment 

and natural wonder. The brand easily 

transitions from comfort to adventure, all 

while creating the feeling of home and 

staying true to the Spokane Valley area.

V I S U A L  L A N G U A G E

LO G O  G U I D E L I N E S

|   LO G O  G U I D EP G  2

M O O D  &  S T Y L E

Trillium is modern style mixed with a Northwest aesthetic. It is 
youthful and vivacious inspired by lifes enjoyments and natural 
wonder. It easily transitions from comfort to adventure. All while 
creating the feeling of home.

|   LO G O  G U I D EP G  6

I C O N
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B R A N D  P O S I T I O N I N G
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B R O C H U R E
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F L O O R P L A N  H A N D O U T S

C H A R M I N G  VA L L E Y  L I V I N G  
W I T H  A  L U X E  T W I ST.
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Want to work with Resident360 on your next 

branding or web project?

Just say hello.


